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Reconstructing the Written Word

Once upon a time in a City we all know, there was an ethos of prosperity, knowledge and all things
literary. The round table at The Algonquin was filled with the celebrated and was at the center of this
kingdom. Print media publishing empires grew; newspapers and magazines flourished and columnists

from Franklin Pierce Adams and Jimmie Fidler to Walter Winchell and Louella Parsons solicited both

disappear”’, has proven detrimental to most in print

many illustrious writers and as well, readership h§:

past its prime? Has it become yet another vi

pinch'is also being felt nationwide. Mr. Carr further
%
rﬁ&edia was taking a hit, started as early as 2000. Yet

knowledgement of its vulnerability will lead proponents of the written

word to find new ways to recreate publishing.

In this respect, Argenti reports that most of America gets its news from television — and now more than

ever, the Internet. The mere plethora of online media and content sources available from the likes of
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Google to Wikipedia means that print media must change its perspective in order to compete with these
crowd-sourced suppliers of information and to accommodate the reading public. In this context, Argenti
says that “technology has strengthened communication channels around the globe... [creating] a world so
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interwoven by shared knowledge that it becomes a ‘Global Village® We must heed the past and with

these new tools, become better than our predecessors.

This is a time of redefining — rearranging — and reconnecting with each other. Rather than print media,

f;%friendly” online

the future success of the written word may be in promoting reliable, “environme

media content. Mobile technology has already joined the conversation. In d of Ioca&ipg media,

information and the written word becomes part of and accessed by a globial c -

is the part of growth and evolution in order

model.

In this new publishing world,
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